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Visitor Spending in the Fox Cities Increased in 2010 
More than $363.5 million spent in the area by tourists 

 
Fox Cities, Wis. – Visitor spending in the Fox Cities increased 1.2% to more than $363.5 million.  A study 
estimates that this direct spending created 5,613 jobs and $101.93 million in income for Fox Cities 
Residents. 
 
“We’re happy to see this turn around in visitor spending,” said Cheryl Zaug Casey, chair of the Bureau’s 
Board of Directors, “Local hotel occupancy and room tax revenue increased during the past year.  We’re 
not quite back to our pre-rescission numbers, but this positive trend is good news.” 
 
The visitor spending figures are from a statewide economic impact study conducted by Davidson-
Peterson Associates of Maine.   
 
 “We’re optimistic that tourism will continue as a good source of economic development for the Fox 
Cities in 2011,” said Lynn Peters, executive director of the Bureau.  “This summer we’re pleased to 
welcome back the Badger State Summer Games and the U.S. Youth Region II Soccer Championships.  
These events should bring more that $1 million in visitor spending this June.”  
 
A study released by the Wisconsin Department of Tourism this week shows that the state’s tourism 
industry is showing signs of turning the corner after the recession that has gripped the nation.  Traveler 
spending in the state during 2010 increased 1.8% over 2009 according a survey conducted by Davidson-
Peterson Associates.  During the worst of the recession, traveler spending fell nearly 8%.  
 
Statewide, traveler spending supported 291,964 full-time equivalent jobs and nearly $2 billion in taxes 
and other fees to state and local governments.  This is a testament to the power of travel and its impact 
on the state’s economy as one of the three pillars of industry with manufacturing and agriculture. 
  
“While we are showing signs of recovery, the Tourism Department needs to stay focused on our primary 
mission to promote the state through effective marketing,” Tourism Secretary Stephanie Klett said. “We 
know from new research that for every dollar spent on our summer and fall advertising campaign 
Wisconsin received $7 in state and local taxes from incremental traveler spending.  This return on 
investment makes a strong case for the role of marketing to grow the state’s tourism economy and 
create jobs for our residents.” 
 
The Fox Cities Convention & Visitors Bureau is an economic development organization that strengthens 
the Fox Cities by attracting visitors in the convention, sports and leisure markets through sales, 
marketing and destination development. 
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