
 
For immediate release 
January 31, 2011 
 

Fox Cities Convention & Visitors Bureau Awards Capital Development Grants for Signage 
Gardens of the Fox Cities and The History Museum at the Castle Benefit  

 
 
[Fox Cities] – Two Fox Cities attractions will improve their exterior signage thanks to grants from the 
Fox Cities Convention & Visitors Bureau.  Gardens of the Fox Cities and The History Museum at the 
Castle are the first two recipients of the Bureau’s exterior signage grants.  The grants are funded 
through the Bureau’s Capital Development Fund. 
 
“The premise for these grants goes back to 2004 when the Bureau hired Destination Development to 
do a Tourism Assessment,” said Cheryl Zaug Casey, chair of the Bureau’s Board of Directors.  “The 
assessment identified a variety of sign-related issues in the community, including difficult to read, 
unclear and incomplete signage at several Fox Cities attractions.” 
 
 According to Destination Development, if an attraction is “not easy to find, to get into, or if there’s 
insufficient information, visitors will, for the most part, simply move on.”   
 
With that in mind, the Bureau offered a grant program to help Fox Cities attractions fabricate and 
install new and improved exterior signs.  Specifically, the Bureau is interested in funding exterior 
attraction signs that are larger and/or easier to read, and which presented a positive first impression 
for visitors.   
 
The History Museum will receive $16,379 to help purchase a sign that features large lettering, LED 
lighting and an electronic message board.  The Gardens of the Fox Cities received $18,747 to install a 
sign built into a stone and wood archway, creating a welcoming entry way.   
 
In 2009, the History Museum had 45,000 guests who came from more than an hour away and museum 
surveys indicated that 21% of visitors came in because they saw the sign.  In 2009 the Gardens of the 
Fox Cities had roughly 15,600 visitors and staff estimate that 23% of them were from more than 1 hour 
away.   

Both attractions expect to install their signs in 2011.  
 
Previously, the Bureau helped several local communities fund the manufacture and installation of 
consistent regional wayfinding signs.  
 
Visitor spending in the Fox Cities was slightly less than $360 million in 2009.  The Fox Cities Convention & 
Visitors Bureau estimates that this direct spending created 5,535 jobs and $100.52 million in income for 
Fox Cities Residents. 
 
The Fox Cities Convention & Visitors Bureau is an economic development organization that strengthens 
the Fox Cities by attracting visitors in the convention, sports and leisure markets through sales, 
marketing and destination development.  
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