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FOR IMMEDIATE RELEASE 
 

FOX CITIES CONVENTION & VISITORS BUREAU RECEIVES TOTAL OF $37,845 IN  
TOURISM MARKETING GRANTS 

Two projects expected to result in $186,840 economic impact 
 
APPLETON, Wis. – (Sept. 7, 2012) – The Fox Cities Convention & Visitors Bureau continues to brand and 
market the area with the help of two Joint Effort Marketing (JEM) grants totaling $37,845 from the 
Department of Tourism. Presented by Regional Tourism Specialist David Spiegelberg, a Year-2 
Destination Marketing grant for $33,545 will fund the Fox Cities Wisconsin’s Shopping Place brand 
development and a Year-3 Destination Marketing grant for $4,300 will fund Have Faith in the Fox Cities, 
a project aimed at promoting the Fox Cites as a meetings and conventions destination, specifically for 
the religious meetings market. The estimated economic impact for both projects totals $186,840 from 
traveler spending at area hotels, restaurants and stores. 
 
“The Fox Cities have so much to offer travelers with top notch shopping and fantastic dining and 
attractions,” said Secretary Stephanie Klett. “These grants are continuing to help the Fox Cities market 
its strengths and they’re poised to keep attracting more travelers to the area, which will result in 
positive economic impact in the community.” 
 
The visitors bureau received a $33,545 grant for marketing the Fox Cities as Wisconsin’s Shopping Place. 
This project is in its second year of grant support from the Department of Tourism and based on 
research from the first year, is implementing a marketing plan with three main goals. The first is to 
increase visitor inquiries from key target markets, Madison and Milwaukee, to target niche group 
travelers, including girlfriends getaways, specialty shopping, arts and culture and family travel, and to 
increase the number of hotel room nights. Marketing efforts include targeted print and online 
advertising and familiarization tours for travel writers. 
 
The visitors bureau also received a $4,300 grant for the project, Have Faith in the Fox Cities, to market 
the community as a destination for religious meetings. The project, in its third year, has already 
researched and began marketing the Fox Cities to the religious meeting market, exceeding goals 
previously establish in the first two years. A goal of 3,000 room nights by the end of the third year has 
already been exceeded with 3,325 roomnights booked. The marketing strategy focuses on elements like 
trade shows and direct advertising. Goals now include booking an additional 500 future roomnights and 
meeting face to face with 300 meeting planners. 
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In fiscal year 2012, the Department funded 53 Joint Effort Marketing projects, awarding a total of nearly 
$1.2 million dollars. Visitor expenditures driven by the marketing from these projects will exceed $20 
million.  
 
“The Department of Tourism’s JEM grant program has been a valuable asset to our marketing of the Fox 
Cities,” said Randy Prasse, executive director of the Fox Cities Convention & Visitors Bureau, “The Fox 
Cities CVB and several of our tourism partners have received grants to promote the area as a destination 
for conventions, sports tournaments and leisure travel.  We appreciate the Department’s support 
provided through the JEM program.” 
 
JEM grant funds are available to non-profit organizations for the promotion of Wisconsin tourism events 
and destinations. The state can fund up to 75 percent of a project's first-year advertising and marketing 
costs, and provide support for second- and third-year projects with decreasing amounts for funding until 
projects become self-sustaining. For information on the JEM Program and application materials, visit 
http://industry.travelwisconsin.com. 
 
The mission of the Wisconsin Department of Tourism is to market the state as the Midwest’s premier 
travel destination by executing industry-leading marketing programs and establishing strategic 
partnerships. The Department plays a significant role in generating greater economic impact and jobs 
for Wisconsin. The portal for traveler information can be found at www.travelwisconsin.com. 
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